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“IN USTR@L_ REVOLUTION="

matlan sac:ety.. . will In
Iang run be as important
: the first industrial

%79 volution. »

European Commission, 1993, White Book on Growth
Competitiveness, employment » (p. 95)



BON STRATEGY ».

\S A NEW PARADIGM

2000, the Head of the 15 Member
5, canceled the MAIN paragraph:

1ew paradigm is emerging

= ‘ compassing both a technological
— lutlon and a major change in the
soaal exchange of knowledge, affecting all

institutions... » p.276.
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NEW VALUE CREATION

PROCESS: NEW TOOL OF
TRANSPARENCY KNOWLEDGE + PRODUCTION:

& ETHICS KNOWLEDGE

THE HUMAN PERSON IN
CO-CREATIVITY

NEW QUALITATIVE
GROWTH, TOWARDS A | ) NEW CEO: ENABLING

SUSTAINABLE WORLD : % & y CREATIVITY AND SHARING
- IN CREATIVE NETWORKS

NEW STRATEGY:
BEYOND WAR: WIN-
NEW HUMAN-
CENTERED

NEW ROLE OF MANAGEMENT
CULTURE

2 | WOMEN ARE BEST KNOWLEDGE:
- HUMAN ABOVE

. A new economic SRR
TOWARDS NETWORKS p a ra d |g m

BEYOND TRADE:

BEYOND PATENTING: NEW MEASUREMENTS FREE SHARING

= QUALITATIVE KNOWLEDGE IS LIKE LOVE

OPEN SOURCE “INTANGIBLE ASSETS"”




D TRADE :
ECGNOMY

I win and you win. I am not tradlng
I share and I GIVE. This is a " win-win
ofshanng

-‘-"

JUI!
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»And we redlscover the sacred dimension of
human exchanges (Eisenstein 2011), which are
always qualitative !
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of “Open Source” is like a sacred
= n ion for some young people. See
“:new political parties in Germany and

- Sweden.

They are fighting for a gift economy...
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re you recieve..

he opposite of the « capitalist-
inc Ju tr|aI logic »!
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= rs’really a new ECONOMIC PARADIGM.

See Hazel HENDERSON's cake of world
Economy (1983!)
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172 of Cake
Top o layers

ONOMY IS 5

‘bﬂ,'l NFEGNG VWil 1Y)
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GNP sectors “extemal” costs hidden

Natural resource Dase—absorbs Cos! of poliubon
faCyCes wasies I 10lerances arv not eaceeded

Official Market Econormy
Al cash transactions
GNP "Private” Sector
Frvale” Scion production, employment ests on
CONSUMPEoN, INvestment, savings v
Dedense, state and local government
Pudic” secior infrastructure (roads, maintenance GNP “Putic Sector
sewers, bndges, subways, schools ,4 wineh rests on
- - - L JSwni povenment) = o = = =
Cash-based “underground economy,” tax dodges v
arte Soca! Cooperative
Love Economy
Wi résts on
v
Nature s Layer




ALITATIVE MEAW
NTANGIBLE ASSETS (I)

”;'- es assets =
v how,
~ e Re putatlon Trust in the company,
= fStructure of the company, and Strategy

-!""

- (balanced scorecards)
e Relations with personnel,
e Relations with clients,

o
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TATIVE MEASUR TS

TANGIBLE ASSE

'O'f' the Networks
1 with civil society
e for SOCIAL INCLUSION

- Care for our collective Future and
GENUINE SUSTAINABILTY

 CSR & SUSTAINABILTY are becoming THE
CENTRAL INTANGIBLE ASSETS

)
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ANGIBLE ASSET
TOCK MARKETS n)

|th mtanglble assets Mlnlmum 50%
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FCompanies are obliged by the stock markets
~ﬁ" ) become sustainable and socially inclusive

—_———

e Example “Men's Wear" USA. & “ World
Business Academy’, "Spirit in Business” and
NOW: CONSCIOUS CAPITALISM.
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http://www.neskey.com/

)N VIOLENT BUSINESS.
_ STRATEGY

smess strategy is warlike. Battlef eld
ges are frequent. Patriarchal values
domlnate “win-loose” strategies.

e lew busmess strategy is NON-violent, WIN-
:‘WIN
~ Firms want to be LOVED. And they work for

ALL the stakeholders. They want to loved
by the citizens.
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ORKS AND CQW
- *?':;- -

A'AY

is becomlng p055|ble and is the
way forward (Ex: Wikipedia).

rther we see the emergence of
’;cbllectlve intelligence, which is evident
~for the young generation.

Th|s goes much further than « team work »
approach...



'BECOMES CENTRAL-
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glft economy, culture becomes
)< utely central, because it represent the
ispensable food for creative people.

e
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---* ere is a fight between cities to attract creative
entreprlses through cultural life, IN US & EU.

_ SEE : Richard FLORIDA: THE RISE OF THE
CULTURAL CLASS. + EU ANNEX.



WOMEN"ARE MORE COMPEIENT
. | | —
5 nNew qualitative love economy,

- NC1E ANCA DE

"ei‘frm better...if they get the
bortunity.

\( es dlng to Eurostat, 100.000.000
w-z@uropeans are shifting those new values
'-’*if in silence.

In this group, 66% are women. This means
that everywhere women are leading
the change in silence




LOUATITATIVE GRO
1S SUSJ-FAIN
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th Is LESS important is this new
‘o my.

§i /TH BECOMES QUALITATIVE. Or
;-.J—:QUANTITATIVE DE-GROWTH !

- And a qualitative growth economy is
potentially sustainable !
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é NOMY POST-
APITALIST ?



KER: POST-CAPITALISM-
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NS have suddenly become more
ortant than financial capital, because
y are the «KNEW tool of

.,- = production ».
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Hence we are already in post-capitalism...

But nobody dears to say it. We were
silenced in 1993...!



NATIONAL BESTSELLER

POSI-
CAPITALINI
SOCIETY

“The most thought-provoking book the renowned management
isco Chronicle

suru has written in recent vears. —San Franci




i ECLIPSE OF CARITALISM-
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uncmg the echpse of capitalism.

sm has succeeded so well to
dim nlsh the marginal cost to zero,that it
== ‘ eellapsmg no profit anymore...

—

= And the new society will be created in and
through the « creative Commons »: the
web which will remain free...and we will
reinvent a new economic logic...



JEREMY R

LA NOUVELLE
SOCIETE ‘
Bl COUT

MARGINAL ZERO

UINTERNET DES OBJETS

'EMERGENCE DES COMMUNAUX
COLLABORATIFS

ET 'ECLIPSE DU CAPITALISME _ g™

LLL
LES LIENS QUI LIBERENT
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EUROPEAN UNION
= S THE POTENTIAL OF
—« LEADING TO
A NEW ECONOMIC
PARADIGM
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~ +Charles EISENSTEIN: "Sacred Economics”
~Evolver Editions Berkeley, 2011.

~  John MACKEY, Raj SISODIA: "Conscious

Capitalism” Harvard Business Review Press,
2013.
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of opjects, Creative Commons and the
2 of capitalism”Palgrave & Macmillan, 2014
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KIN® 7he European Dream: when Europe’s
vision of the future is silently eclipsing the

— — American dream”Penguin 2004.
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“« Frederic LALOUX: Rein venting _organisations.
- Foreword Ken WILBER. Brussels 2014.
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Www.vision2020.canalblog.com
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