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3 CK?R- TRANSFORMATION
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y few hundred years in Western

lmahon.

)in a few short decades, society
2arranges itself : its worldview
radlgm), its basic values, its social
nd political structures, its arts, its
key institutions.

Flﬂy years later there is a new world.”
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Peter DRUCKER: "Post Capitalist Society”. Butterworth
Heinemann, 1993, 2001, p.1.
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EU’s NEW ECONOMIC PARADIGM : KNOWLEDGE SOCIETY

FROM MODERNITY to TRANSMODERNITY

FROM PATRIARCHY TO POST PATRIARCHAL SOCIETY

VALUES SHIFT TOWARDS LIFE: "CULTURAL CREATIVES”




_ A NEW ECONOMIC
== PARADIGM
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Marc Luyckx GHISI, 4



\ USTFgéL REVm —

matlan sac:ety.. . will In
Iang run be as important
: the first industrial

%79 volution. »

European Commission, 1993, White Book on Growth
Competitiveness, employment » (p. 95)



SBON STRATE
AS A NEW—PARA GM

2000, the Head of the 15 Member
canceled the MAIN paragraph:

3 2w paradigm is emerging
encompassing both a technological
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= =revolutlon and a major change in the
~ social exchange of knowledge,
affectmg all institutions... » p.276.

Marc Luyckx GHISI, 6
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'what is on the web
Janised

nnatlon. IS already sorted by
= ,Google ». Quality before quantity
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: ‘- _o-l(nowledgeg is digested by Auman

Person.

o Wisdom: Knowledge are rare. Not
enoug h . Marc Luyckx GHISI, 7



New value creation

process:
Transparency Knowledge + New tool of

& ETHICS knowledge production:
~ the human person

New Qualitative . -
growth, towards a [ New CE?:_ enabling p
sustainable world i creativity and

sharing, caring for
humans!

New strategy:
beyond war: WIN-

New human-
centered

Capitalizing on management

cultural capital +

R A new economic
. . HUMAN ABOVE
par adi gm MACHINE (Apple)

Beyond pyramids (Positive scenario)

towards networks

Beyond trade:
Free sharing
Knowledge is like
love

Beyond patenting: New

“Open Source” measurements =
Qualitative
gible assets”
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S have suddenly become more

. than financial capital, because
y are the «NEW tool of

,,,;;;_- duction ».
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Hence we are already in post-capitalism...



3EYOND TRADE :
: ECGNOMY
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} " dge. 1 win and you win. I am not tradlng
ym ore. I share and I GIVE. This is a “win-win
c” of sharing.

= We are thus entering full speed into the GIFT
== &‘JECONOMY
'« And we rediscover the sacred dimension of
human exchanges (Eisenstein 2011), which are

always qualitative !
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d of prlvate proprlety, Ilnked to
of indsutrial patriarchy...

se of "Open Source” is like a sacred
“;mlssmn for some young people. See new
~ political parties in Germany and Sweden.

It IS a fight for a gift economy

- -




=CONOMY* 2=
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"e you recieve...
he opposite of « capitalist logic »!
Itis eally a nhew ECONOMIC PARADIGM.
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— See Hazel HENDERSON's cake of world
‘Economy (1983!)
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/‘/—" Official Market Econarry

= GNP cash sectors with unpaic

passed io future generations

AR cash transachons

Frvale" S0ci0n production, empioyment
CONSUMPEON, INvestment, savings

Defense. state and local government
Pubic” secior infrastructure (roads, maintenance
sewers, bridges, subways, schools b
----- govemment) - —

—— oo am 0 OF ms g *

GNP "Private” Sector
esls On

Love Economy
aNC? rests on

Nature's Layer




ALITATIVE MEAW
NTANGIBLE ASSETS (I)

”;'- es assets =
v how,
~ e Re putatlon Trust in the company,
= fStructure of the company, and Strategy

-!""

- (balanced scorecards)
e Relations with personnel,
e Relations with clients,

o
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Marc Luyckx GHISI, 14



. ATIVE MEASUR
ANGIBI:E IS

“ of the Networks
tion with civil society
re for SOCIAL INCLUSION

= ";r e for our collective Future and
GENUINE SUSTAINABILTY

» CSR & SUSTAINABILTY are becoming
THE CENTRAL INTANGIBLE ASSETS

TS
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Marc Luyckx GHISI, 15



ANGIBLE ASSET
'OCK MARKETS (III)

' ; ock markets measure more and
ith intangible assets : Minimum 50%
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Janies are obliged by the stock

:markets to become sustainable and
_ socially inclusive

* Example: “Men’s Wear" USA. & “ World
Business Academy’, "Spirit in Business”.
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http://www.neskey.com/

IOLENT BUSINESS.
STRHEGY =

smess strategy is warlike. Battlef eld
es are frequent. Patriarchal values
1: nate: “win-loose” strategies.

S ; ‘_ N business strategy: NON-violent, WIN-
»“WIN
~« Firms want to be LOVED. And work for

thewhole stakeholders. They want to loved
by the citizens
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, 1:Humanism
“entered
L wnth humans
Transparent

‘—- — " -

=5 Really concerned
~ about the future

‘e REALLY SUSTAINABLE

UMAN [SM or MA&IGIgﬂl;
~ TWO SCENA

. Scenana 2: Manipulat.

e "TRANS" humanist
Manipulate brain
No transparency
Industrial ethics

NO concern with
Humanity’s future

NON SUSTAINABLE
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mg p055|ble and the only way
ard (wikipedia).

It T rther we see the emergence of

Iectlve intelligence, which is evident
er the young generation.
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Th|s goes much further than « team work »
approach...
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glft economy, culture becomes
| - central, because it represent
= _?"'-é’mdlspensable food for creative people.

_ There IS a fight between cities to attract
creative entreprises through cultural life.

(Richard FLORIDA)




N ARE DERE CQWE"I‘ELE—-

en understand better and
form better...if they get the

_ Ortunlty

'.":—_:"dlng to Eurostat, 100.000.000
~ europeans are shifting values in silence.

66% are women. This means that
everywhere women are leading the
change In silence




OUATITATIVE GRO
SUSTAIN

ent final conclusion is that
n 1tat|ve growth is unimportant is this
economy

- ---’”76 NTH BECOMES QUALITATIVE. Or
= QUANTITATIVE DE-GROWTH !

And a qualitative growth economy is
potentially sustainable !

TH.

But it is a hew paradigm.
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A NEW ECONOMIC
PARADIGM
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Joao RODRIGUES: " 7he knowledge
=é ;;.'w  in Europe” E Elgar. 2002.
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':57 charles EISENSTEIN: "Sacred Economics”
Evolver editions Berkeley, 2011.

-

o SISODIA, SHETH, WOLFE: "Firms of
endeannent Fmancnal Times Editions, 2007
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'GOOD BOOKS -

| RIFKI : “The m.: when
2’s vision f the future QZD eclipsing

LALOUX Reinventing organisations.
vord Ken WILBER. Brussels 2014.
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— & Mai I.uyckx GHISI: 7he Knowledge society: a
== bmaklhrough to genuine sustainability. Editions
~ India, Cochin, March 08. Open Source on my

blog...
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